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True Art is characterized by 
an irresistible urge in the 
creative artist. 

Karl Marx
Art is always and everywhere 
the secret confession, and at 
the same time the immortal 
movement of its time. 
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UPPERCASE

LOWERCASE

SMALL CAPITALS

LIGATURES, 
DISCRETIONERY LIGATURES

PROPORTIONAL LINING

STYLISTIC ALTERNATES
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NUMERATORS, DENOMINATORS
SUPERSCRIPT & SUBSCRIPT
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Kondolar™ Regular
Pack my box with five dozens liqour jugs. 
�e quick brown fox jumps over a lazy dog.
Cozy lummox gives smart squid who asks for job pen.

Kondolar™ Bold
Pack my box with five dozens liqour jugs. 
�e quick brown fox jumps over a lazy dog.
Cozy lummox gives smart squid who asks for job pen.

Kondolar™ Black
Pack my box with five dozens liqour jugs. 
�e quick brown fox jumps over a lazy dog.
Cozy lummox gives smart squid who asks for job pen.
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I think it’s rather difficult to create a new typeface design, or for that matter, to create a new anything that’s in 
everyday use. A new piece of music would parallel the creation of a new typeface. For example, the notes of music 
don’t change, and the letters of the alphabet don’t change, either. It’s a matter of how they’re put together. �e mo� 
important feature mu� be that its newness has a refle�ion all its own and fits into the pattern of today’s generation 
of graphic designers. �e new creation mu� have something in its chara�er that makes the potential user sit up and 
take notice. �ese typographic traits could create a popular demand but we mu� also consider that this popularity 
may only be temporary. Personally, I don’t think there’s anything wrong with that. I know we all feel our designs will 
la� forever, but some things like music don’t la� either. It’s like “here today and forgotten tomorrow.” Anyway, you 
and I can be sure of one thing: the number of typefaces will surely increase.
—Ed Benguiat, as quoted in U&lc (10pt.)
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